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Key financial indicators in 1-9 2016
1-9 2016/

(in HRK millions) 192016 92015 195015 | 192015 1792016/

pro-forma 1-9 2015

pro-forma

Sales revenues? 3,030.8 3,053.7 2,462.2 (0.7%) 23.1%
Gross profit 1,104.1 1,093.5 957.2 1.0% 15.3%
Gross profit margin 36.4% 35.8% 38.9% +62 bp -245 bp
EBITDA? 337.4 320.8 276.5 5.2% 22.0%
EBITDA margin 11.1% 10.5% 11.2% +62 bp -10 bp
Net profit after Mi 142.2 67.1 131.0 111.9% 8.6%
Net profit margin 4.7% 2.2% 5.3% +249 b 63b
after Mi 70 S 270 P P
Net cash flow from 299.3 109.3 32.3 173.9% 826.9%
operating activities
Capital expenditures 383.7 150.1 144.7 155.7% 165.2%
(in HRK; market capitalization in HRK 30 September 31 December
millions)* 2016 2015 % change
Net debt/ TTM EBITDA 2.2 2.0 10.9%
TTM earnings per share 58.9 66.4 (11.2%)
Last price at the end of period 379.0 334.0 13.5%
Market capitalization 2,628.4 2,000.0 31.4%
Return on average equity 14.6% 17.7% -302 bp
Return on average assets 8.1% 9.4% -125 bp

*All indicators are calculated in a way that reported income statement items are calculated at the level of the

last 12 months, while balance sheet items are taken at the period end.

Note: Pro-forma overview in this document indicates that Gi t o

1In Q2 20186, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
posi ti oex pieMasreksed i tha@

t he

t he

comparability, comparative periods were also reclassified.

2EBITDA is calculated in a way that EBIT was increased by the depreciation and amortization and impairment of

intangible and non-current tangible assets.

decrease

figures

in t he

position
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Significant events in 1-9 2016

Food Solution i new business segment

In 2016, Podravka entered a new operating segment, Food Solution, by
which the company aims to make a step forward in the Gastro segment.
Food Solution implies a completely new gastro segment in which, in
addition to top quality products themselves, the customers also obtain

the necessary know-how regarding the use of the products and services

in the preparation of menus, organisation of kitchen chores and staff and

planning investments in kitchen equipment.

For realisation of this project, the company invested in the construction of a factory specialized for the
production of freshly prepared ready-to-eat and semi-prepared meals, extending over approximately 1500
m2 and equipped with the state-of-the-art and top-quality equipment for food cooking and preparation.
Currently the offer includes 130 different products (meals) which are intended, among others, to institutions
such as army, police, hospitals, deli departments in supermarkets and companies having own corporate
restaurants. The range includes soups, cold appetizers, sauces and dressings, hot appetizers, main courses,
marinated fresh meat, side dishes and desserts. These are fresh-made/cooked/baked ready-to-eat or semi-
prepared meals, with top-quality ingredients and tastes without stabilisers, preservatives or additional
additives. By special rules of preparation and packaging and following certain temperature regimes the

durability is achieved, without losing quality in terms of nutritional composition, flavour and aroma of food.

Sale of the Beverages business segment

As at 20 September 2016, Podravka d.d. signed the Sale and Purchase
Agreement with the company Ko f ol a L e s k or# bfdhe leadisagk o ,
European producers and distributors of soft drinks, for the purchase of a
share in the company Studenac d.o.o. After the agreed contractual
preconditions are met, the share will be transferred until the end of 2016,

and special attention was paid to employees for the protection of their

acquired rights arising from the Collective Bargaining Agreement of the Podravka Group for the 18-month

period.

This transaction is not expected to negatively impact the business results of the Podravka Group in the
current year and it is expected to have a positive impact on the profitability of operations in the amount of
approximately HRK 5 million on the EBITDA level. After divesting of the beverages business by the end of
2016, the company will continue to develop the food and pharmaceuticals portfolios, directing additional

resources to the internationalisation of the key brands.
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Best Investor Relations in Central and Eastern Europe Award

At the great ceremony CEE Capital Markets Awards held in Warsaw, Podravka won
the award for the best Investor Relations in Central and Eastern Europe. It was
awarded by the expert jury consisting of international institutional investors focused
on the Central and Eastern Europe region and of the representatives of regional
capital markets.

The event gathered more than 200 guests, including international, institutional
investors and top management of listed companies from the region of Central and Eastern Europe. The goal
of CEE Capital Markets Awards is to promote the region of Central and Eastern Europe so that global

investors would decide to invest in the best regional companies.

Dividend distribution to shareholders of Podravka d.d.

After several years of successfully implemented restructuring processes
@ and achieved positive business results, prerequisites have been met for
P 0 D R n v H n the dividend payment in the amount of HRK 7.00 per share, 10 years
from the last dividend distribution. The dividend was distributed on 16
September 2016, in the total amount of HRK 48.5 million.

With EBRD and 4 business banks, Podravka signed a loan receiving the most

favourable terms in the reqgion

On 6 September 2016, a syndicated loan contract was signed between
Podravka d.d., Belupo d.d. and G io d.d. as the user and the European
bank for Reconstruction and Development as the arranger (including
Unicredit Slovenia) and four business banks: Privredna Banka Zagreb
d.d., Raiffeisenbank Austria d.d., SKB d.d. and Erste&Steiermarkische
Bank d.d as creditors.

The total value of this financial arrangement is EUR 123 million and the funds have been approved to
Podravka for the six-year period with extremely favourable interest rate and currently the most favourable
crediting terms in the Adria region. A portion of the loan of EUR 99 million will be used for refinancing the
existing borrowings, while the remaining portion of EUR 24 million will be available for drawing in case of
further capital expenditure and possible acquisitions. The refinancing amount of EUR 99 million will be repaid
in 24 equal quarterly instalments. The expected savings on interest expense should amount to approximately

HRK 3.5 million annually.

Changes in the Management Board of Podravka

At the session held on 15 February 2016, the Supervisory Board of Podravka Inc. approved the Agreement

on termination of the mandate for Podravka | nc. Manage
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to which his mandate ended on 31 March 2016. Mr . Mi r
Management Board of Podravka Inc. on 24 February 2012. As a Management Board Member he was

specifically responsible for the finance on the Podravka Group level.

At the same session, the Supervisory Board of Podravka Inc. appointed
Ms . | va & rthe jnew Meimber of the Management Board of
Podravka Inc. responsible for the finance on the Podravka Group level.
Her mandate entered into force on 1 April 2016 and terminates upon the
expiry of mandate of the Management Board as a whole. Ms. Iva

Brajevi I has been working in Podravk Septen

has worked as Director of Corporate Accounting and Tax and from September 2015 as Controlling Director.
She graduated from the Faculty of Economics in Zagreb, and through the additional education has acquired
licenses Head of Investor Relations and Head of development and implementation of EU-funded projects.
She previously gained her business experience in several branches of international corporations in Croatia -
among other, as the Finance Manager at DHL (2006 - 2012), and Unilever Finance manager for the

companies in Croatia and Slovenia (1998 - 2005).

|l ntegration of the Gito Group into the Podrav

I n the first quarter of 2016, agrati
Group into the Podravka Group was adopted, divided into 75

projects. Each project has a defined expected beginning, end, Q) ‘ ra

duration, responsible person and planned effects. The dynamics s

of the expected completion of individual projects is different, but zito

until the end of 2018 all the projects should be completed,

whereby the Gito Group would be f uTlhley cionmpeagnryadtse de sitnitnoa t
in 2017 and 2018, the impact of synergies and the integration on the EBITDA level will amount to HRK 18.9

and 18.8 million, respectively, while the full effect will be visible in 2019, when the effect on the EBITDA level

should amount to HRK 36.8 million. The aforementioned amounts represent additional EBITDA above the

one that would be achieved without synergy and integration effects.

As at 1 April 2016, as part of the reorganisation of the busine

acquired a 100% business share of the company Podravka Ltd. Ljubljana, which officially marked the

beginning of the integration process. Al so, as of 1 J
outside Sloveni a, ot her than Croati an, is carried out
markets.
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Innovation in the food and pharmaceuticals segments in 1-9 2016

In the Culinary category one of the focuses was renovation of the special
seasonings. Formulations got improved in the direction of naturalness, and new
tastes have been added. The special seasonings portfolio is divided into
two lines: Vegeta Grill i Vegeta Twist. The special seasonings line also

respects the specific characteristics of individual markets, so for Central

European markets the range also includes Vegeta for meat. Vegeta

broth has been launched to the US market - Veget aés step forward ] the m
broths typical for the USA. Also, the line of Vegeta cubes in Central Europe, and for the Serbian market, was
extended by new flavours. Universal Vegeta seasoning and mixtures for food preparation Vegeta Msosi were
launched in Africa, with recipes adapted to the habits of African consumers. After
renovations and launching of new cream soups at the end of 2015, Podravka soups
launched an innovative approach in communication with the Millenials generation
through the platform AMake a Soup. Create a
In the Creamy spreads category, Lino lada coconut was launched, a big hit in the Adria
region. Also, Lino breakfast cereals got a new flavour, Lino pillows with jaffa filling. For the
iback t cautemn betviy, an attractive offer from the Lino portfolio was prepared i
from different promo packs to Lino breakfast cereals with Lino figurines based on
communi cat i oMnenp lyatuf grrm wi up, be what you
In the Sweets, cereals for adults, snacks and drinks category, in addition to the focus on flagship
' products in key seasons of consumption, especially Dolcela puddings, through
integrated communication with consumers, portfolio was innovated with attractive
new flavours. In the line for sweets decoration news is Dolcela fondant. New
pudding with coconut taste was launched, as well as Gourmet panna cotta with
chunks of raspberry; in the portfolio of <cake

as Muffins with pumpkin filling and new Cream from pumpkin were launched.

In the range under the Gi tbrand, the innovation cycle in

the category of fresh and frozen dough was completed by

¢

- launching puff and filo pastry, spelt based gnocchi and
buckwheat based strudel, which are very healthy, modern and trendy ingredients. Gorenjka chocolates are

refreshed by Chef chocolate of refined flavour with 70% of cocoa.

The Mediterranean food, condiments and core food category for

the markets of Central Europe was enriched with new flavours of

Podravka passata and chopped tomato. A new segment of Podravka

pesto sauces has been launched as well as premium Eva tuna and mackerel

po©t ®s i n an el drgitasagment, arew line df citrus Rodravka marmalades was
launched: grapefruit and orange with ginger. The Gi tband's pasta range was added two products of
special integral spelt pasta which is very trendy, and the spelt range is also expanded by the spelt rusk.

Teragon strudel and an innovative product - polpeta from 4 legumes are added to the frozen food range.
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In the meat productscat egor vy, Podravka Del i katiemempmpragcts ofasiche beer

|
/]

Croatian continental and Mediterranean cuisines, merging

—

inspiration for creating De i -a-f-ui,r,?bt®s

\
the familiar ingredients into unexpected and unique

L _
combinations of flavours such as pagt. ¢ aua, v ovdar ci

and refined flavour, aroma and texture. Podr avkaés culinary exp

a

asparagus and chickpea with olive oil. Podr avka Deli kates poO©t®s represent a

po©t ® mar ket . Al so, Gur manska and thePliney of kPadravkaa sa8saggse s wer
extending thereby the range of products for the barbecue season.

In the Iine of the most p o piuStoletni, nbwbeaddvasi n t he

launched, enriched with chia seeds and black sesame seeds. Bread is made with

100% spelt flour with 6 seed types, and because of this rich composition, it's a good

source of dietary fibres.

The pasta programme in the segment of soup pastas is enriched with two new products

of special pasta, which represent a novelty in the market: soup fidelini made from

wholegrain spelt flour and soup stars made from wholegrain spelt flour - an ingredient

that is very trendy.

The spelt range is supplemented also in the rusk category with a spelt rusk, offering the

consumers a healthy, tasty and crunchy experience.

In the frozen category, the assortment of side dishes was enriched
with new teragon strudel, while in the frozen burger segment, a new

burger was launched: 4 legume burger which is rich in high proteins.

The Gito flour range, as t he | eadin
extended with two new products: wholegrain spelt flour and innovative and
unique product - flour made from ancient grains. The nutritional trends turn to

ancient grains that may be alternative to wheat.

In the prescription drugs category, in 2016, Belupo extended its cardio portfolio Il
with another drug from the group of Calcium channel blockers T derivate of 8 LAOD'PW BELUPO&
dihydropyridine. This is lacidipine and it comes to the market under the generic

name LACIDIPIN BELUPO. LACIDIPIN BELUPO is used in treating hypertension in

FMOM
osoleN
TARETA

monotherapy or in combination with other antihypertensives such as beta blockers, 28  LACIDIPIN BELUPO 6

diuretics or ACE-inhibitors. The therapeutic effect of these Belupo drugs is equal,

{/BELupe

however, lacidipine has a better effect on diastolic pressure and less frequent side

effects (peripheral edema).

. BELOXIM 500 mg film coated tablets is the new antibiotic in Belupo from the group

10 BELOXIM 250 of the second-generation cephalosporins, with the generic name cefuroxime.

OBLOZENIH
TABLETA

Cefuroxime is used in treating acute streptococcal tonsillitis and pharyngitis, acute
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bacterial sinusitis, acute middle ear infection (otitis media), acute exacerbation of chronic bronchitis, cystitis,
pyelonephritis, uncomplicated skin and soft tissue infections and in treating early stages of Lyme disease.
Until now, our portfolio included only a representative of the first-generation cephalosporins - cefalexin,

which is available in the market foranumberof years under the generic .name

In the third quarter of 2016, Belupo launched to the Croatian market a new product from the RX programme
under the protected name NUTRIXA and thereby entered the new area i Enteral nutrition. NUTRIXA is
liquid food rich in calories and proteins with added fibres for a complete, balanced diet.
This is food for special medical purposes, intended for the dietary needs of patients with
malnutrition or risk of its occurrence. It may be used as the sole food source or as food nutnxa
supplement, and is provided under medical supervision. By developing the new portfolio

of products from the enteral nutrition area, the synergy potential between the

Pharmaceuticals and Food is achieved, which helps in realisation of Belupod strategic “

CEF

goals, crucialf or t he growth and development of the companyds

kil In the third quarter of 2016, two new products were launched N

AMOHN to the Russian market. AMOFIN medical nail polish is intended 2 MONLAST l‘

TABLETA

90 mym for treating fungal nail infections. MONLAST is the antagonist o

LIEKOVITI LAK ZA NOKTE

of leukotriene receptors that blocks substances called

l B leukotrienes. Leukotrienes cause contractions and swelling of

air passages in lungs and allergy symptoms, and by blocking them MONLAST
facilitates the symptoms of asthma, it helps in the control of asthma and T ————

facilitates the symptoms of seasonal allergies (known as hay fever or seasonal allergic rhinitis).

In the first half of 2016, the non-prescription programme category has been extended by
FERSAN JUNIOR liquid food supplement. The product contains liposomal iron, and is
intended to naturally supplement iron. LIPOSOME is a hollow microsphere, efficient and
innovative carrier for drugs, minerals, vitamins and other active substances. The liposome
membrane structure matches the structure of human cell membranes which facilitates the

fusion of liposome with the membrane and improves the absorption of substances included

in the liposome. Ferric pyrophosphate in FERSAN JUNIOR is located within the liposomal
structure. Due to the liposomal technology, the absorption and bioavailability is increased 3.5 times
compared to iron that is not liposomal. FERSAN JUNIOR may not be used by children under the age of 3

IBeIrnl ran

L™

years.

Belupo launched three new products to the

Ur
"I | market of the Czech Republic: BELMIRAN
\ DAN tablets for the relaxation of the body,

BELMIRAN SAN tablets that contribute to the

shortening of the time needed to fall asleep and normal sleep and UROSAL LADY herbal product, created
especially for women, intended for preventing and mitigating problems with urinary tract such as frequent

and painful urination accompanied with a burning sensation.

Podravka Group Business results for 1 - 9 2016 period 9



Overview of sales revenues in 1-9 2016

Note: The consolidation of t he Groupdntonhe Paitavka Groue began asfof 1t h e
October 2015. As a result, sales revenues of the Strategic Business Area Food and the Podravka Group for
1-9 2016 are not fully comparable to 1-9 2015.

Sales revenues by Strategic Business Areain 1-9 2016

Sales revenues® by Strategic Business Area

(in HRK millions) 1-9 2016 o forma 1-9 2015 1-3_%%?0- Py
SBA Food 2,465.2 2,489.3 1,897.8 (1.0%) 29.9%
Own brands 2,124.4 2,120.6 1,697.8 0.2% 25.1%
Other sales 340.8 368.7 200.1 (7.6%) 70.4%
SBA Pharma 565.6 564.3 564.3 0.2% 0.2%
Own brands 467.7 444.6 444.6 5.2% 5.2%
Other sales 98.0 119.7 119.7 (18.2%) (18.2%)
Podravka Group 3,030.9 3,053.7 2,462.2 (0.7%) 23.1%
Own brands 2,592.1 2,565.2 2,142.4 1.0% 21.0%
Other sales 438.8 488.4 319.8 (10.2%) 37.2%

Strategic Business Area Food (1-9 2016 compared to pro-forma 1-9 2015):

0 Own brands recorded a 0.2% higher sales despite the significant negative impact of foreign exchange
differences and negative trends in the movement of key subcategories in the Adria region. If the effect

of foreign exchange differences is excluded, own brands record a 1.6% increase in sales,

U Other sales recorded 7.6% lower sales, primarily as a result of decreased scope of cooperation in the
area of private labels. If the effect of foreign exchange differences is excluded, other sales record

6.6% lower sales,

U Consequently, the food segment recorded 1.0% lower sales. If the effect of foreign exchange

differences is excluded, the food segment records a 0.4% increase in sales.

Strategic Business Area Pharmaceuticals (1-9 2016 compared to pro-forma 1-9 2015):

i Own brands recorded a 5.2% increase in sales, primarily due to the expansion of the business
cooperation in the Russian market. If the effect of foreign exchange differences is excluded, own

brands record a 9.2% increase in sales,

3In Q2 2016, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
the position AMarketing expensesO hoe Bdihgeridds wareerexlassified. n t h e
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U Other sales are 18.2% lower as a result of the changed business policy in the market of Bosnia and
Herzegovina, with a stronger focus on own brands. If the effect of foreign exchange differences is
excluded, other sales would record 17.7% lower sales,

U Consequently, the pharmaceuticals segment recorded 0.2% higher sales. If the effect of foreign

exchange differences is excluded, the pharmaceuticals segment records a 3.5% increase in sales.

Podravka Group (1-9 2016 compared to pro-forma 1-9 2015):

U Own brands of the Podravka Group recorded 1.0% higher sales in the observed period. If the effect

of foreign exchange differences is excluded, own brands record a 2.9% increase in sales.

U The revenues from other sales are 10.2% lower than in the comparative period. If the effect of foreign

exchange differences is excluded, other sales record 9.3% lower sales,

U Consequently, sales of the Podravka Group are 0.7% lower in the observed period. If the effect of

foreign exchange differences is excluded, the Podravka Group records a 0.9% increase in sales.

Net effect of currency exchange rates on sales by segments in 1-9 2016:

(in HRK millions) Own brands Other sales Total

Food (29.7) (3.6) (33.3)
Pharmaceuticals (17.6) (0.6) (18.2)
Group (47.4) (4.1) (51.5)

U The Podravka Group aims to present the movements in sales excluding foreign exchange differences,
i.e. to show what sales would have been if currency exchange rates had remained at the same levels
as in the comparative period,

U The most significant effect is recorded by the Russian ruble (HRK -26.8 million), the Euro (HRK -9.1
million) and the Polish zloty (HRK -6.1 million), while positive effects of foreign exchange differences
were immaterial.

Sales revenues by Strategic Business Area in 1-9 2016

Strategic Business Area

Pharmaceuticals _ _
18.7% Strategic Business Area
Food
81.3%
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Sales revenues by category in 1-9 2016

Sales revenues by category*

1-9 2016/
(in HRK millions) 192016 192015 145015 | 192015 192016/
pro-forma 1-9 2015
pro-forma
Culinary 649.6 644.6 628.0 0.8% 3.4%
Sweets, cereals for adults, 249 5 251.3 188.4 ©.7%) 2250

snacks and drinks
Lino world 179.0 174.6 174.6 2.5% 2.5%
Mediterranean food,

. 524.3 522.5 448.9 0.4% 16.8%
condiments and core food
Meat programme 207.0 219.6 219.6 (5.7%) (5.7%)
Bakery and mill products 314.9 307.9 38.3 2.3% 721.5%
Prescription drugs 402.9 380.5 380.5 5.9% 5.9%
Non-prescription programme 64.8 64.1 64.1 1.0% 1.0%
Other sales 438.8 488.4 319.8 (10.2%) 37.2%
Podravka Group 3,030.9 3,053.7 2,462.2 (0.7%) 23.1%

Pro-forma sales revenues by category (1-9 2016 compared to pro-forma 1-9 2015):

U The culinary category recorded an increase in sales of 0.8%, primarily due to the increase in sales of
the seasonings subcategory. This subcategory recorded the most significant sales growth in Russia as
a result of the successful implementation of the new business model, and in Poland due to intensive
cycles of promotional activities related to the Vegeta brand, which managed to annul the pressures on
sales in the Adria region due to the decrease in the overall market of some key culinary subcategories.
If the effect of foreign exchange differences is excluded, the category records a 3.3% increase in

sales,

U The sweets, cereals for adults, snacks and drinks category recorded 0.7% lower sales, as a
consequence, among other things, of lower results of the beverages category due to decreased
intensity of marketing support to this range, but also duetocompeti torsdéd activities

foreign exchange differences is excluded, the category records 0.1% lower sales,

U The increase in sales of the Lino world category of 2.5% is primarily impacted by the increase in
sales of creamy spreads as a result of activities and innovation on the Lino Lada brand in the Croatian
market, and the introduction of baby purees range that were not present in the comparative period. If

the effect of foreign exchange differences is excluded, the category records 2.9% higher sales,

U The Mediterranean food, condiments and core food category recorded 0.4% higher sales,

primarily as a result of the increase in sales of frozen vegetables in the market of Russia following the

4In Q2 2016, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
the position fiMarketing expenseso to the dewaregelassifiedl.n t he pos
In Q1 2016, categories of the food segment were reorganized, seese ct i on fAAddi ti9@04ak6otables for
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successful implementation of the new business model and the start of the Food Solution® project in the
Croatian market. This annulled the pressure on sales in the Adria region where some markets
recorded a decrease in the overall market of some subcategories and the pressure of competitors and
PL-s. If the effect of foreign exchange differences is excluded, the category records a 1.6% increase in

sales,

U The meat programme category recorded 5.7% lower sales as a result, among other things, of
restructuring the sausage programme. The restructuring put the focus on support to certain parts of
the programme, which currently reflects on the amount of revenues compared to the comparative
period, but in the long term it should result in keeping only those with the potential for growth and
expected profitability rates. If the effect of foreign exchange differences is excluded, the category

records a 5.3% sales decrease,

U The bakery and mill products category records 2.3% higher sales due to increased activities in the
Slovenian market and extended distribution and product range in European markets. If the effect of

foreign exchange differences is excluded, the category records a 3.5% increase in sales,

U The prescription drugs category recorded a 5.9% sales growth following the further expansion of
business cooperation on the Russian market and the expansion of heart and blood vessels
assortment on the market of Bosnia and Herzegovina. The negative impact of the decrease in prices
of prescription drugs by the Croatian Health Insurance Fund amounted to estimated HRK 2.9 million. If

the effect of foreign exchange differences is excluded, the category records a 10.1% increase in sales,

U Sales of the non-prescription programme category grew by 1.0%, primarily as a result of the
increase in sales of the OTC subcategory in the market of Russia following the expansion of business
cooperation, and in the market of Slovenia due to extended product range. If the effect of foreign

exchange differences is excluded, the category records a 3.5% increase in sales,

U The other sales category recorded 10.2% lower sales, due to the decreased scope of cooperation in
the area of private labels in the food segment and the changed business policy of the pharmaceuticals
segment, with a stronger focus on own brands. If the effect of foreign exchange differences is

excluded, the category records 9.3% lower sales.

5Due to the current immateriality, Food Solution is not set as a separate category and will be temporarily monitored within
the Mediterranean food, condiments and core food category.
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Sales revenues by category in 1-9 2016
Other sales
Non-prescription programme 2.1% 14.5%

Prescription drugs 13.3% Culinary 21.4%

Sweets, cereals for adults, snacks

and drinks 8.2%
Meat programme 6.8%\ Lino world 5.9%

Mediterranean food, condiments and basic food 17.3%

Bakery and mill products 10.4% \

Sales revenues by reqgion in 1-9 2016

Sales revenues® by Regions

(in HRK millions) 1-9 2016 ;r's_fi?ri 1-9 2015 11_-% 22%11?3/ 11'_% 22%1165/
pro-forma

Adria region 2,195.1 2,272.9 1,767.0 (3.4%) 24.2%
Food 1,756.2 1,813.7 1,307.8 (3.2%) 34.3%
Pharmaceuticals 438.8 459.2 459.2 (4.4%) (4.4%)

Europe region 553.0 558.1 480.0 (0.9%) 15.2%
Food 515.9 520.2 442.0 (0.8%) 16.7%
Pharmaceuticals 37.0 38.0 38.0 (2.5%) (2.5%)

Russia, CIS and Baltic region 175.5 116.1 1131 51.2% 55.2%
Food 92.6 55.2 52.2 67.7% 77.3%
Pharmaceuticals 82.9 60.9 60.9 36.2% 36.2%

New Markets region 107.3 106.5 102.0 0.8% 5.2%
Food 100.4 100.2 95.8 0.2% 4.8%
Pharmaceuticals 6.9 6.3 6.3 9.9% 9.9%

Podravka Group 3,030.9 3,053.7 2,462.2 (0.7%) 23.1%

Pro-forma sales revenues by region (1-9 2016 compared to pro-forma 1-9 2015):

U The Adria region recorded 3.4% lower sales, while if the effect of foreign exchange differences is
excluded, sales are 2.8% lower. In the food segment, the main negative impacts on sales were as
follows: (i) the decrease in the overall market of some key subcategories, (ii) the restructuring of the
meat programme, reflected on the level of revenue compared to the comparative period, (iii) lower

results of the beverages subcategory due to decreased support to this range compared to previous

6ln Q2 2016, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
the position AMarketing expenseso t os d.heBdtelc rpearsieo d.sn wehree proe
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periods, and (iv) decreased scope of cooperation in the area of private labels. Trends in the entire
region indicate the strengthening of private labels that force branded producers to adapt prices,
leading to the decrease in the value of entire market categories. According to the research conducted
by Nielsen, 53% of Podravka 6 s st r at egi ¢ s uAdcaar¢gery recordesl ssalué¢ drops h e
compared to the comparative period, while Podravka 6 s s har es adncreasing tina9h% ef or
strategic subcategories. The company aims to compensate for the decrease in the overall market of
some subcategories by innovation of new products or entering new categories such as Food Solution.
However, it is evident that the region offers a highly limited potential for organic growth in the food
segment. Total revenues of the pharmaceuticals segment were negatively impacted by the decrease
in sales of trade goods, resulting from the focus on own brands in the market of Bosnia and

Herzegovina, while own brands also recorded a sales growth,

U The sales of the Europe region were 0.9% lower than in the comparative period, while if the effect of
foreign exchange differences is excluded, they are 0.5% higher. This result is primarily a consequence
of the change of the distributor in Western Europe in the food segment, leading to certain changes in
the usual dynamics of deliveries, which could not be compensated by the increase in sales of food in
Central Europe. We expect that until the end of the year the dynamics of deliveries in Western Europe
will return to usual levels. Sales of the pharmaceuticals segment were negatively impacted by the

results in the Polish market due to activities of the existing and new competitors,

U The Russia, CIS and Baltic region recorded 51.2% higher sales, with equal contributions by food
and pharmaceuticals segments. The food segment recorded an above-average growth rate due to the
successful implementation of the new business model that resulted, among other things, in direct
contracts with a number of leading retail chains in Russia and the extension of the existing product
range. The pharmaceuticals segment in the observed period recorded expanded business cooperation

in the market of Russia. Excluding foreign exchange differences, the region sales are 74.2% higher,

U The sales of the New Markets region grew by 0.8%, while if the effect of foreign exchange
differences is excluded, the region records a 2.8% sales growth. A portion of the traditional food range
had a different dynamics of deliveries than in the comparative period, which impacted the this-y e ar 6 s
results, while the new Giobs product range recorded the expansi o
markets. New markets opened last year are in the final phase of meeting all prerequisites for the
normal commencement of operations and from the next year we expect their visible contribution to

revenues.
Sales revenues by region in 1-9 2016

New Countries region 3.5%

Russia, CIS and Baltics region
5.8%

Adria region
72.4%

Europe region
18.2%
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Profitability in 1-9 2016

Note: The consolidation of the income st atGoogbegan asfoflt he Gi
October 2015. As a result, the reported income statements of the Strategic Business Area Food and the

Podravka Group for 1-9 2016 are not fully comparable to 1-9 2015.

Profitability of the Strateqic Business Area Food in 1-9 2016

Profitability of the Strategic Business Area Food

i HRK millon) tomis MM iozus | rodiswo L9
Sales revenue’ 2,465.2 2,489.3 1,897.8 (1.0%) 29.9%
Gross profit 810.3 805.4 669.1 0.6% 21.1%
EBITDA* 238.0 254.2 209.8 (6.3%) 13.5%
EBIT 133.1 67.3 130.1 97.7% 2.3%
Net profit after Ml 99.1 46.6 110.5 112.7% (10.3%)
Gross margin 32.9% 32.4% 35.3% +52 bp -238 bp
EBITDA margin 9.7% 10.2% 11.1% -55 bp -140 bp
EBIT margin 5.4% 2.7% 6.9% +269 bp -146 bp
Net margin after Ml 4.0% 1.9% 5.8% +215 bp -180 bp

*EBITDA is calculated in a way that EBIT was increased by the depreciation and amortization and impairment of
intangible and non-current tangible assets.

Profitability of the Strategic Business Area Food (1-9 2016 compared to pro-forma 1-9 2015):

U In the period 1-9 2016, despite the negative impact of foreign exchange differences of HRK 33.3
million on sales, the food segment recorded an increase in gross profit and gross margin. The
increase in gross profit, despite the negative impact of foreign exchange differences, was significantly
impacted by the decrease in prices of certain raw materials, whereby the cost of goods sold was 1.7%

lower than in the comparative period,

U In the period 1-9 2016, operating profit (EBIT) recorded a significant growth of 97.7% compared to
the comparative period that was under the positive effects of the consolidation of Mirna of HRK 24.8
million and the negative effect of the impairment of G iod sssets® of HRK 78.0 million. If these two

effects from the comparative period are excluded, the growth in operating profit of 10.4% was

“In Q2 2016, the fees contracted with customers for promotional, marketing and similar activities were reclassified from

the position AMarketing expenseso to the dewareaexlassified.n t he pos
8At consolidation of Mirna Inc., the carrying value of non-current assets was adjusted with the estimated market value in

accordance with accounting standards. The value adjustment resulted in an increase in the carrying amount of non-

current assets, and recorded gain on a bargain purchase in other income in the amount of HRK 24.8 million.

During the Gito acquisition process, Gito's assets were val.l
HRK 78.0 million, charged to the period 1-9 2015.
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achieved, positively impacted, among other things, by 2.3% lower total operating expenses (excluding
the cost of goods sold and impairment of Gio © s a),spangatilysdue to lower selling and distribution

costs,

U Net profit after minority interests in the period 1-9 2016 was, in addition to the previously mentioned
factors, positively impacted by deferred tax liability of HRK 14.7 million following the consolidation of
Danica. If the stated impacts of Mirna , Gito and Dani c a9 2015gin tleexperibdulebe d
2016, a 16.4% higher net profit after minorities was recorded, positively impacted, in addition to the

previously mentioned factors, by lower finance costs.

Profitability of the Strateqic Business Area Pharmaceuticals in 1-9 2016

Profitability of the Strategic Business Area Pharmaceuticals

(in HRK millions) 1-9 2016 1-9 2015 % change
Sales revenue?? 565.7 564.3 0.2%
Gross profit 293.8 288.2 1.9%
EBITDA* 99.3 66.7 48.9%
EBIT 68.2 36.7 85.7%
Net profit after Ml 43.1 20.5 110.0%
Gross margin 51.9% 51.1% +87 bp
EBITDA margin 17.6% 11.8% +574 bp
EBIT margin 12.0% 6.5% +555 bp
Net margin after Ml 7.6% 3.6% +398 bp

*EBITDA is calculated in a way that EBIT was increased by the depreciation and amortization and impairment of
intangible and non-current tangible assets.

Profitability of the Strategic Business Area Pharmaceuticals (1-9 2016 compared to 1-9 2015):

U In the period 1-9 2016, the pharmaceuticals segment recorded an increase in gross profit and gross
margin, under the positive impact of 1.7% lower cost of goods sold. Lower cost of goods sold is a
result of the changed business strategy of the company Farmavita, where the business focus was put

primarily on own brands, and the resulting decreased distribution of trade goods,

U Operating profit (EBIT) in the period under consideration grew by significant 85.7% as it was
positively impacted, in addition to the previously mentioned factors, by 10.4% lower total operating
expenses (excluding the cost of goods sold) as a result of lower staff costs and foreign exchange

gains on trade receivables and payables,

10In Q2 20186, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
the position AMarketing expenseso to the decrease dn the
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In 1-9 2016, net profit after minority interests recorded a significant growth in absolute and relative
amounts. The positive impact, in addition to the previously mentioned factors, was made by a slight
decrease in net finance costs, while the effective tax rate in 1-9 2016 was at the statutory rate level.

Profitability of the Podravka Group in 1-9 2016

Profitability of the Podravka Group

(in HRK millions) 192016 [ OCMS 192015 19 ?ozlglffo- o
orma
Sales revenues?? 3,030.8 3,053.7 2,462.2 (0.7%) 23.1%
Gross profit 1,104.1 1,093.5 957.2 1.0% 15.3%
EBITDA* 3374 320.8 276.5 5.2% 22.0%
EBIT 201.2 104.0 166.8 93.5% 20.6%
Net profit after Ml 142.2 67.1 131.0 111.9% 8.6%
Gross margin 36.4% 35.8% 38.9% +62 bp -245 bp
EBITDA margin 11.1% 10.5% 11.2% +62 bp -10 bp
EBIT margin 6.6% 3.4% 6.8% +323 bp -14 bp
Net margin after Ml 4.7% 2.2% 5.3% +249 bp -63 bp

*EBITDA is calculated in a way that EBIT was increased by the depreciation and amortization and impairment of
intangible and non-current tangible assets.

Pro-forma profitability of the Podravka Group (1-9 2016 compared to 1-9 2015):

i

In the period 1-9 2016, despite negative effect of foreign exchange differences of HRK 51.5 million on
sales revenues, the Podravka Group recorded the increase in gross profit and gross margin, which
was positively impacted by the decrease in prices of certain raw materials and the decrease in the

distribution of trade goods in the company Farmavita,

Operating profit (EBIT) of the Podravka Group in the period 1-9 2016 recorded a significant growth of

93.5% compared to the comparative period that was positively impacted by the consolidation of Mirna

of HRK 24.8 million and negatively impacted by the impairmentof Giob s a s s et sO nollion. HRK

we exclude these two effects from the comparative period, the operating profit increased by 28.0%, as
positively affected, among other things, by 4.4% lower total operating expenses (excluding the cost of

goodssoldand the i mpairmefht of assets of Gito

In the period 1-9 2015, net profit after minority interests was, in addition to the previously

mentioned factors, positively impacted by deferred tax liability in the amount of HRK 14.7 million

following the consolidation of Danica. If the stated impacts of Mirna , Gito and Danica

n Q2 20186, the fees contracted with customers for promotional, marketing and similar activities were reclassified from

t he

position fAiMarketing expenseso to the decrease i.n the
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from 1-9 2015, in the period 1-9 2016, a 34.6% higher net profit after minorities was recorded,

positively impacted, in addition to the previously mentioned factors, by lower finance costs.

Key characteristics of the pro-forma income statement in 1-9 2016

Note: The consolidation of t he Groopdntorthe Paitavka Groue began asfof 1t he Gi
October 2015. Consequently, the reported income statement of the Podravka Group in 1-9 2016 is not fully
comparable to 1-9 2015. For the purpose of a transparent operations presentation, the income
statementtabl e i n t h aatdd@wancsabdtatementsin1-920160 section presents
income statement of the Podravka Group, while the remaining portion of this section presents the

income statement on the pro-forma level, as if t he Gi t o Gr o ucpnsdiidated dirce the

beginning of 2015.

Other income

In the period under consideration, other income is 71.7% lower than in the comparative period which

contains the positive effect resulting from the consolidation of Mirna Inc. in the amount of HRK 24.8 million.

Cost of goods sold

In the period 1-9 2016, cost of goods sold is 1.7% lower compared to 1-9 2015 primarily due to a decrease in

prices of certain raw materials and the decrease in the distribution of trade goods in the company Farmavita.

General and administrative expenses

In the observed period, general and administrative expenses were 1.4% higher than in the comparative
period due to, among other things, higher costs related to opening of new markets that were not present in

the comparative period.

Selling and distribution costs

Selling and distribution costs in the observed period are 2.2% lower than in the comparative period, and the
positive impact is, among other things, attributed to the optimisation of rental expenses and transportation

costs.

Marketing expenses

In the observed period, marketing expenses are 0.7% lower, primarily due to decreased marketing activities

in the pharmaceuticals segment in the markets of the CIS due to deteriorating business climate.

Podravka Group Business results for 1 - 9 2016 period 19



Due to foreign exchange gains on trade receivables and payables in the pharmaceuticals segment, other

Other expenses

expenses in 1-9 2016 positively affected the result, while in the comparative period they were burdened by

the impairment cost on G io © sseta of HRK 78.0 million.

Net finance costs

In the period 1-9 2016, net finance costs were 22.1% lower than in the comparative period, as a result of
lower interest expense on borrowings and foreign exchange gains on borrowings.
Income tax

Income tax of the Podravka Group in the observed period is 3.4 times higher than in the comparative period
that was positively impacted by deferred tax liability of HRK 14.7 million, following the consolidation of

Danica.

Key characteristics of the balance sheet as at 30 September 2016

Property, plant and equipment

As at 30 September 2016, property, plant and equipment of the Podravka Group were 9.9% higher

compared to 31 December 2015 as a result of activities related to the construction of the new Belupo factory.

Inventories

Inventories of the Podravka Group as at 30 September 2016 were 8.6% higher than on 31 December 2015.
Si nce t Breup Bastnot consolidated on 30 September 2015, the balance of inventories is not
comparable to the balance on that date. However, if we compared the balance of inventories with 30
September 2015, excluding the Gi Group, a mild increase in inventories is evident, due to the increase in
inventories of raw materials in the Belupo Group, aimed at ensuring the continuity of production, but

generally there were no significant departures.

Trade and other receivables

As at 30 September 2016, trade and other receivables of the Podravka Group were 3.4% lower than as at 31
December 2015. Si nce the Gito Group was not consol i darmded on
and other receivables is not comparable to the balance on that date. However, if we compared the balance
of trade and other receivables with 30 September 2015, excluding the Gi Group, their decrease is evident,

resulting from, among other things, more efficient collection of receivables in the pharmaceuticals segment.
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Cash and cash equivalents of the Podravka Group at the end of the observed period are 24.8% lower

Cash and cash equivalents

compared to the end of 2015, as explained in tlWoe
20160

Non-controlling interests

Non-controlling interests in the Podravka Group as at 30 September 2016 were 28.8% lower than as at 31
December 2015 following the squeeze-out of minority shareholders of
2016.

Long-term borrowings

Borrowings of the Podravka Group within non-current liabilities as at 30 September 2016 were 1.1% lower
compared to the end of 2015. This is consequence of transferring a portion of long-term borrowings to the

Acurrent peretrino nb oo fpositien witdgnssidort-term borrowings.

Trade and other payables

Trade and other payables of the Podravka Group are 9.3% lower compared to the end of 2015. Since the

t

nKe.y

he

Gito Group was not consol i da batadce af trade3ahd ofher payabledie not 201 5,

comparable to the balance on that date. However, if we compared the balance of trade and other payables

wi t h 30 September 2015, excluding t h eresuling foom @rtheru p ,

adjustment with the prescribed terms of payments to suppliers.

Short-term borrowings

Borrowings of the Podravka Group within current liabilities as at 30 September 2016 were 36.5% higher than
as at 31 December 2015, as a consequence, among other things, of transferring a portion of long-term

borrowingst o t he ficur r e ter pno htoir positiwo. fn gls@n g

Indebtedness

As at 30 September 2016, the total debt of the Podravka Group related to borrowings and other interest-
bearing financial liabilities was HRK 1,375,046 thousand, of which HRK 744,187 thousand relates to long-
term borrowings, HRK 627,381 thousand to short-term borrowings, and HRK 3,478 thousand to swap and
forward contract liabilities. The average weighted cost of debt on all the stated liabilities as at 30
September 2016 was 2.5%.

Analysing the debt currency structure, the highest exposure, of 49.5% was toward the domestic currency,
while 45.4% of the debt was in the Euro. 3.1% of the debt was in the Bosnia and Herzegovina mark, while
the remainder of 2.0% relates to the Australian dollar (AUD), Czech koruna (CZK) and Macedonian denar
(MKD).
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PODRAVHA

Currency structure of debt as at 30 September 2016

BAM AUD, CZK, MKD

3.1% 2.0%
(in HRK thousands)* 1-9 2016 2015 % change
Net debt 1,155,646 922,380 25.3%
TTM interest expense 34,993 36,918 (5.2%)
Net debt / TTM EBITDA 2.2 2.0 10.9%
EBITDA / Interest expense 15.1 12.7 19.2%
Equity to total assets ratio 56.6% 57.0% -38 bp

*Note: all indicators are calculated in a way that income statement items are calculated at the level of the
last 12 months, while balance sheet items are taken at the period end.

Indicators in the table above are calculated based on reported figures that for 2015 include income
statement items of t he Gifthese iGdicatarsphadobeen yalcidlated in ® way 0 1 5
include the income statement of the Gito Group for the
that the balance sheetite ms i nc |l ude { &ndto &clude on&offdamg, the ratio of net debt and

EBITDA in 1-9 2016 would have been 2.5, while the ratio of EBITDA and interest expense would have been

13.4.

Key characteristics of the cash flow statement in 1-9 2016

Net cash flow from operating activities

Net cash flow from operating activities in 1-9 2016 amounted to HRK 299.3 million, where the negative
impact came from the increase in inventories, and the positive impact from the decrease in receivables and

increase in liabilities.

Net cash flow from investing activities

Net cash flow from investing activities in the period under consideration amounted to negative HRK 387.8
million. This is primarily the result of capital expenditure amounting to HRK 383.7 million. The most

significant capital expenditure in 1-9 2016 was related to:
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U New factory for semi-solid and liquid drugs i continuation of activities from 2015. The realisation of
this strategic investment will increase the existing production capacities, which will meet the increasing

market needs and ensure competitiveness and market position of Belupo,

U Expansion of the Vegeta factory warehouse i continuation of activities from 2015. The investment
relates to the expansion of the existing automatic warehouse and load and expedite place of finished
goods, resulting in an increase in storage and dynamic capacities of the existing warehouse in

Koprivnica and significant savings in the logistics expenses.

U Food Solution Project i the investment relates to the construction of the central kitchen and adaptation
of the cafeteria in the administration building. The project will enable the extension of the product

range intended for the gastro segment and earning additional revenues,

U Modernisation of the sterilised vegetables line 7 the investment of the Kalnik factory that ensures the
continuity of production, increases the efficiency, decreases the inventories losses and increases the

safety of production and quality of finished products,

U Factory of seasonings in Tanzania i continuation of activities started in 2015. The investment relates
to the construction of the production plant for food seasonings in Tanzania. The investment will enable

the expansion of production capacities and operations to international markets.

In 2016, capital expenditure is expected to be at a level of HRK 500 i 600 million, in 2017 at a level of
HRK 300 i 350 million, and in 2018 at a level of HRK 250 1 300 million.

Net cash flow from financing activities

In the period 1-9 2016, net cash flow from financing activities amounted to HRK 16.0 million. Borrowings
received and repaid related to the Groupobs ntermma | C |

borrowings for liquidity purposes, repayment of a portion of borrowings and other standard credit activities.
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PODRAVHA

Share in 1-9 2016

List of top 10 shareholders as at 30 September 2016

No Shareholder Nl;rr?:reersof ow:ﬁ:?sfhip
1 AZ mandatory pension fund, category B 902,874 12.7%
2 PBZ Croatia Osiguranje mandatory pension fund, category B 774,202 10.9%
3 SPMA - Croatian Pension Insurance Institute 727,703 10.2%
4 SPMA - Republic of Croatia 674,461 9.5%
5 Erste Plavi mandatory pension fund, category B 665,166 9.3%
6 Unicredit Bank Austria AG - custody account 544,180 7.6%
7 Kapitalni fond d.d. 406,842 5.7%
8 Raiffeisen mandatory pension fund, category B 375,448 5.3%
9 Podravka d.d. - treasury account 201,400 2.8%

10 AZ Profit voluntary pension fund 111,752 1.6%
Other shareholders 1,735,975 24.4%
Total 7,120,003 100.0%

The company has a stable ownership structure where the most significant share is held by domestic pension

funds and the Republic of Croatia. As at 30 September 2016, domestic pension funds (mandatory and

voluntary) hold a total of 42.2% of the company ownership. The Republic of Croatia through the State

Property Management Administration (SPMA) holds 19.7% of the company ownership and through Kapitalni
fond d.d. additional 5.7% of ownership as at 30 September 2016. The company has 2.8% of treasury shares.

The

companyds shares have been

December 1998, under the PODR-R-A ticker symbol.

|l i sted

Ownership structure as at 30 September 2016

Others 22.3%

Treasury shares 2.8%

Skagen Funds
7.3%

Republic of Croatia

25.4%

Croatian pension
funds 42.2%
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t he

Of fici al
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Share price movement in 1-9 2016
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(closing price in HRK; closing % ch
points) 30 September 2016 31 December 2015 % change
PODR-R-A 379.0 334.0 13.5%
CROBEX 1,941.3 1,689.6 14.9%
CROBEX10 1,132.8 989.3 14.5%
In the period 1-9 2016,t he pri ce of Rvbichrgraw lky 4 3586 fodlolvedrthe growth in domestic

stock indices Crobex and Crobex10, which grew by 14.9% and 14.5%, respectively.

Performance in the Croatian capital market in 1-9 2016

(in HRK; in units) 12 1-9 2016 1-9 2015 % change
Average daily price 341.6 313.2 9.1%
Average daily number of transactions 10 12 (16.3%)
Average daily volume 1.181 1,778 (33.6%)
Average daily turnover 403,402.5 556,803.7 (27.6%)

In the period 1-9 2016, the average daily price of the P o d r a vskasebwas 9.1% higher than in the

comparative period. At the same time, the average daily number of transactions, volume and turnover was

lower.

2average daily price calculated as the weighted average of average daily prices in the period, where the weight is daily
volume. Other indicators calculated as the average of average daily transactions/volume/turnover.
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Valuation

(in HRK millions; earnings per share in HRK)* 1-9 2016 2015 % change
Last price 379.0 334.0 13.5%
Market capitalization 2,628.4 2,000.0 31.4%
EV1s 3,832.2 2,990.0 28.2%
Earnings per share 58.9 66.4 (11.2%)
EV / Sales revenue 0.9 0.8 10.8%
EV / EBITDA 7.2 6.4 13.4%
EV/EBIT 12.0 10.5 14.4%
Last price / Earnings per share ratio 6.4 5.0 27.8%

*Note: all indicators are calculated in a way that income statement items are calculated at the level of the

last 12 months, while balance sheet items are taken at the period end.

| f the above

the entire 2015 excluding the effect of one-off items, the above indicators for the period 1-9 2016 would have

ndicators had been calcul ated i

amounted to: EV / Sales revenue = 0.9, EV/EBITDA =8.2, EV/EBIT=14.8 and P/ E = 13.1.

BEnterprise value: Market Capitalization + Net debt + Minority interests.
14Calculated based on the average weighted number of shares in the last 12 months which was 6,935,102 in 1-9 2016,

and 5,987,697 in 2015.

n

a
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Additional tables for 1-9 2016

Sales revenues by category in 1-9 20161°

(in HRK millions) 192016 00TSAleS ;99015  MOTSAES g change
SBA Food 2,465.2 81.3% 1,897.8 77.1% 29.9%
Culinary 649.6 21.4% 628.0 25.5% 3.4%
irivxﬁasts, cereals for adults, snacks and 249 5 8.20% 188.4 7 706 32 5%
Lino world 179.0 5.9% 174.6 7.1% 2.5%
Meduierranean food, condiments and 524.3 17.3% 448.9 18.2% 16.8%
Meat programme 207.0 6.8% 219.6 8.9% (5.7%)
Bakery and mill products 314.9 10.4% 38.3 1.6% 721.5%
Other sales 340.8 11.2% 200.1 8.1% 70.4%
SBA Pharmaceuticals 565.6 18.7% 564.3 22.9% 0.2%
Prescription drugs 402.9 13.3% 380.5 15.5% 5.9%
Non-prescription programme 64.8 2.1% 64.1 2.6% 1.0%
Other sales 98.0 3.2% 119.7 4.9% (18.2%)
Podravka Group 3,030.9 100.0% 2,462.2 100.0% 23.1%

In the first quarter of 2016, the existing categories in the food segment were reorganised for the purpose of

more efficient management of the existing and new brands. For the purpose of better understanding of

categories, the overview of food segment categories composition is presented below:

() culinary: previously included subcategories, Gito spices,
(ii) sweets, cereals for adults, snacks and drinks: previously included subcategories, Podravka cereals for

adults (previously included in the baby food,br eakf ast foods and other food cat
Gito confectionary products, Gito tea,

(iii) Lino world: baby food, cereals for children, creamy spreads and other products related to the Lino brand

(everything mentioned was previously included in the baby food, breakfast foods and other food category),

(iv) Mediterranean food, condiments and core food: Mediterranean food, fruit, vegetables, condiments,

Gito pasta, Gito rice, Gito frozen aumdgs),cool ed food, Gi

15In Q2 2016, the fees contracted with customers for promotional, marketing and similar activities were reclassified from
the position AMarketing expensesodO to the decrease in the pos
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